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R dealers are 
establishing 

new attend- 

ance records 

at conventions. That is 
an encouraging sign. It 
bespeaks the spirit of co- 
operation, the willing- 
ness to work with fellow 
tradesmen in solving det- 
rimental problems and 
to unite on movements 
that are beneficial to the 
industry. With such a 
spirit prevailing, we have 
every reason to believe 
that the retail feed bus- 
iness is well on its way to 
new heights of prosper- 
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Means 


plus to the 
Linseed Meal Buyer 


IAMOND “K’’, containing 30% Protein or 
better, is Pure Old Process Linseed Meal 
scientifically blended with palatable flaxseed screen- 
ings oil feed. 
An outstanding value—quality at low cost—it gives 
you more protein per dollar invested. It is a palat- 
able, blended meal that runs uniform in analysis 
and texture. It is furnished FINE GROUND ONLY. 


Ideal for mixing in balanced rations for cows, cattle, 
hogs, horses and poultry and is highly recommended 
for straight feeding with home-grown grains. 


Write for sample and price delivered your station. 
It will pay you to try 


Sold by 


SPENCER KELLOGG AND SONS 
SALES CORP’N 


368 NEW CHAMBER OF COMMERCE LR. 
MINNEAPOLIS, MINN. 


‘WE DO OUR PART 


A Quality Product from the HOUSE OF KELLOGG 


KELLOGG'S 
Linseed Meals 


PASTURE FEEDING TEST — LARRO RESEARCH FARM 


OF MILK PRODUCED DAILY cow si# YEAR 1933 VS. VEAR 1932 
; 
47 THIS POINT WE WERE FEEDING 14 485. OF 
ss CRAIN , 14 48S. OF HAY AND 30 LBS OF SILAGE 
oars 4ATER WE REDUCED HER GRAIN TO 
sz £BS., INCREASED HAY TO 20 485, AND Sit- 932 LACTATION 
AGE TO 3S 48S. | | | | | | (GIF LACTATION 
50 
\ 
THE 80™ DAY WE INCREASED SILAGE BY 
\ wal iT $485. AND REDUCED HAY BY 2 LBS 
4 
+24 \ 
40 
an 
\ HERE WE BEGAN GIVING SILAGE . 
30 ANDO HAY WITH PASTURE HERE WE COPITIENCED THE 
\ | ELIMINATION OF GRAIN XY 
ent / AND INCREASED HAY AND 
\ | SILAGE | | pa 
2s 
\ ERE WE BEGAN FEEDING “SN 
| HAY ONLY 
224 \ _— ~ 
20 SS 
OURING THIS 
"7, DAY PERIOO-—* A. 
Cow S14 RECEIVED A HERE WE COM- 
COW GOT PASTURE FULL FEEDING OF MENCED FEEDING 
OMLY DURING THIS WAY , GRAIN, SILAGE = ‘ ORIEO BEET PULP \ 
k- 60-baY PERIOD (1933) > NO PASTURE WITH THE HAY = 


Two lactation periods of the same cow. The dotted line shows what cow 514 did in 300 days of 
her 1932 lactation on a feeding program of grain, hay and silage. The heavy black line shows 
what she did in the following lactation, 1933, when she took part in a pasture trial. Although 
this cow started her 1933 lactation with a higher daily average milk production and gave every 
indication that she was ready to improve upon her previous record, her production fell off rapidly 
on the pasture-alone diet. Note her remarkable recovery after being taken off pasture and given 
hay, grain and silage. Her profit over feed cost was $20.05 less during the 1933 lactation than in 
the previous lactation. 


@ Larro Research Farm (ex ree F I 
Helps Dealer Who Sells eedas 
Last summer Larro Research Farm conducted another pasture test. This summer the results of that test were 
fully reported in The Larro Dealer (a monthly magazine for the dealer who sells Larro products). Right now when 


the grain-with-pasture story is of real help in getting business, the Larro dealer has this authentic information to 
pass along to his trade. 


This is just one of many ways in which Larro Research Farm constantly co-operates with Larro dealers—with 
a view of helping their feeders make more money. Not only does it work all the year round to find ways to make 
Larro Feeds still better—but it also constantly tests new methods, studies diseases and their control and carries 
on many other activities designed to benefit the Larro user. This in turn can have but one result—to increase the 
sales and profits of the Larro dealer himself. 


If you are not now handling Larro Feeds, why not drop usa line. The Larro franchise may be available in your 
territory. If so, it will be well worth your while to investigate the opportunity it offers. 


THE LARROWE MILLING COMPANY 
DETROIT, MICHIGAN 


HOW TO RUIN A GOOD COW - - - - LOOK WHAT LARRO DID TO NO. 514 


bs 


The picture at the left was taken on June 5, 1933, just after cow 514 freshened for the third time. She had been put on a full 24-hour 
pasture program. She weighed 1,094 Ibs. The middle picture shows her on September |, 1933, after sixty days of ‘‘good pasture’’ and 
thirty days of silage and hay with pasture. At this time she weighed 1,030 Ibs. having put 64 pounds of her secs into the milk pail. The 
ne stores was taken on April 23, 1934. Her weight was 1,214 pounds—98 pounds less than she had weighed just before being dried 
off the previous year. 
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Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


Let us help you sell your 
flour and feed. We can do it 
by supplying you with attrac- 
tive designing, deep strong 
color work, and perfectly 
printed bags. These are im- 
portant factors in the merchan- 
dising of your products. 


Our entire staff is at your dis- 
posal. 


May we hear from you? 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


{WERTHAN]— 


——TEAM WORK 


WINS EVERY TIME 


A careful study of the NRA Code for the 
retail feed industry discloses astounding ad- 
vantages that never could have been written 
into it except for the energetic and persistent 
work of trade associations. 


Its enforcement, bringing as it will fair trade 
practices for every retailer, will be backed by 
the united front of retailers through trade 
associations. 


The Eastern Federation of Feed Merchants 


Is an organization that stands four square 
for the best interests of the retailers in the 
territory it serves. 


Its membership fee of $20 per year—only 
$1.65 per month— is the most profitable invest- 
ment you can make. 


THE EASTERN FEDERATION 
OF FEED MERCHANTS 


EXECUTIVE OFFICES 


POTSDAM, N. Y. 


IN YOUR ROOM 
WITHOUT CHARGE 


Completing our *200,000 
Modernization Program 


ALL ROOMS 
WITH BATH 2 50 
AND RADIO UP 


 Breakfast........25% 
Dinner...65* and up 
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Vitality Feeds 


COMPLETE 
LINE OF 


FINEST QUALITY 


FEEDS 


*. Made Right -- Priced Right .° 


If not sold in your town write for 
our agency proposition. 


BOARD OF TRADE BLDG. 
CHICAGO 
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Reprint of our advertisement from the March, 1934 issue of The Feed Bag 


“MARCH 


brings the first of four busy months for you, Mr. 
Dealer. Your opportunities for making these 


four months more profitable will be better if you 
have a good stock of ARCADY-WONDER 
MASHES (containing Liver Meal) on hand. 


Higher feed and grain prices are ahead.” 


This prediction has come true—and now 


will mark the start of a busy six months—with 


further improvement in the 


demand for dairy, poultry There are 


and hog feeds—to make Tt |) good 


1934 a banner year. ARCADY- 
WONDER 
COMPANY as helps for 
293 W. JACKSON BLVD. yOu. 


CHICAGO, ILLINOIS 
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DAVID K. STEENBERGH, Managing Editor 


Volume Ten 


July, 1934 


Number Seven 


Eastern Federation Local Parleys 
Attracting Large ‘Turnouts 


Next Meeting at Long Lake, July 14 


F attendance and interest at the first 
l district group meeting of the East- 

ern Federation of Feed Merchants 

serves as a criterion for other dis- 
trict meetings, it goes without saying 
that the message of federation accom- 
plishments will resound with enthusias- 
tic reception in every section covered 
by federation activity, with a resulting 
increase in membership for the organi- 
zation that will add much prestige to 
the united front which the federation 
has advanced and gained on many pro- 
positions of vital interest to the retail 
feed trade in the East 


More than 50 retailers with a fine 
representation of manufacturer and job- 
ber representatives, registered at the 
session of district No. 1 at the Mark 
Twain hotel, Elmira, Saturday morning, 
June 23. 


After Elmira’s mayor painted an in- 
teresting word picture of Elmira’s re- 
sources and welcome to delegates, the 
business session of the federation 
promptly got under way. 

McIntyre Discusses Code 

Fred M. MclIntyre, president, traced 
in an emphatic and comprehensive way 
the various steps taken by the retailers’ 
code committee of the National Fed- 
eration of Feed Associations, in the de- 
velopment of a code suitable to the re- 
tail feed interests. Mr. McIntyre has 
been in close touch with the pulse of 
the retail situation and with administra- 
tion and NRA officials in the develop- 
ment af the code which came up for 
final hearing at Washington, on July 5. 

Crystallizing code developments, the 
speaker concentrated upon three major 
advantages that retailers the country 
over will appreciate in the formulation 
of code rules and provisions as gained 
by the solid front of the industry and 


presented by the several retail feed 
trade organizations of the United 
States. They are: 


Cooperative Organizations 
(1) Code provisions which bring all 
classes of retail feed merchants, includ- 
ing cooperative farm organizations en- 
gaged in retailing feed stuffs, under one 
comprehensive set of fair trade prac- 


tice rules. With the adoption of the 
code there comes the first occa- 
sion wherein government agencies 


have seen fit to recognize the fairness 


of the proposition that cooperative busi- 
ness organizations should comply with 
the same trade practices as individual 
dealers have found necessary to conduct 
trade on a fair and profitable basis and 
at the same time render to customers 


District Meeting 


HE mid-summer meeting for 

District No. 2 of the East- 

ern Federation of Feed 
Merchants, comprising St. Law- 
rence, Franklin, Clinton, Jeffer- 
son, Lewis, Herkimer, Hamil- 
ton, Warren, Fulton, Montgom- 
ery, Saratoga and Washington 
counties, New York, and the 
state of Vermont, will be held 
on Saturday, July 14, at the 
Hotel Adirondack, Long Lake, 
N. Y. Long Lake is one of the 
Empire State’s outstanding 
beauty and scenic spots and with 
the splendid program arranged, 
is sure to prove a real magnet in 
drawing a bumper attendance. 


the service to which they are entitled. 
Every retailer present at the district 
meeting voiced Mr. MclIntyre’s conclu- 
sion that in this particular, code pro- 
visions as developed through trade or- 
ganizations had achieved a decided vic- 
tory. 
Should Include All 


(2) The establishment of fair level 
operating overhead to be used as the 
base by all retailers operating under 
practically identical local set-up, in ar- 
riving at profitable mark-ups. 


(3) The bringing within code rules 
of that group of retailers that hereto- 
fore have functioned because of lack of 
service without any such overhead ex- 
pense as well established and service- 
able retail establishments are bound to 
maintain. This applies in particular to 
individuals who sell feed at retail from 
railroad sidings and from motor trucks 
that in no way carry the overhead of 
taxes, insurance, etc., as the regularly 
established retailer who maintains a 
substantial place of business, service fac- 
tors and credit extensions to customers. 
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Charles D. Campbell, secretary of the 
federation, spoke briefly on work car- 
ried on by the federation to prevent 
unfavorable legislation and to secure the 
adoption of statutes that are fair and 
beneficial to the retail feed interests. 
The effort of the association to bring 
the sale and delivery of feed, fertilizers 
and seeds under the provisions of the 
lien law, was fully explained. 

Carpenter on Cooperation 

The program climax came in an ad- 
dress by Austin W. Carpenter, recently 
appointed public relations director of thé 
Eastern Federation, who, in his char- 
acteristic dynamic presentation of facts, 
pointed out the value of membership in 
trade associations. The speakers pointed 
to the progress made by outstanding 
industrial and business interests in the 
country as having been developed prin- 
cipally through unity of effort. 

“Eliminate all trade organizations and 
you. would have business chaos in 
America that would quickly wreck in- 
dustry, merchandising and community 
welfare,” said Mr. Carpenter. 

Another particular urged by the 
speaker was the use of advertising and 
publicity in the form of educational 
campaigns to acquaint agricultural in- 
terests and the general public on the 
tremendous service rendered by retail 
feed dealers throughout the country 
during the recent period of financial 
and business distress. 

Dealer Service Valuable 

“While in no way attempting to be- 
little the vast amount of financial as- 
sistance extended to agriculturists by 
governmental loan agencies,” he said, 
“the fact stands out that in the last 
analysis, it is the millions of dollars of 
credit extended by retail feed dealers 
on feed, seeds, fertilizers and farm sup- 
plies that has proved the salvation of 
farm and live stock interests and the 
story of this credit service needs to be 
brought closely home to the hearts of 
its benefactors and to the general public 
in every community.” 

The speaker, who is directing the 
membership drive of the federation, te- 
ports keen response on the part of re- 
tailers, sensing as they do the great 
value of the federation through its 
united front of retailers at this particu- 
lar time when many highly vital prob- 
lems face the feed industry. 
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RICHARD KAIN, Kain-Lampert 
Lumber Co., Augusta, Wis., is the 
proud father of a baby girl born June 
14. This is the fourth little lady that 
has come to join the family and Mr. 
Kain is anxious to learn how to make 
successful application for a boy. 


GEORGE HEALY, Waterford Mills, 
Waterford, Wis., recently returned from 
a two weeks’ fishing trip in the north- 
ern part of the state. His many friends 
are now listening to the stories of the 
big ones that got away. 


J. O. HOERNER has purchased the 
Purity Oats Co. plant, Keokuk, Ia., 
which has been inactive for some time. 
The new owner was formerly associated 
with the company. 


Indiana Dealers Pack Many 
Topics Into Busy Day 


HE Indiana Grain Dealers asso- 
ciation had a busy program pack- 
ing a host of topics, including the 
new country elevator code, truck- 

ing laws, and the state gross income tax 
into a one-day session at the mid-sum- 
mer convention held at the Memorial 
Union building, Purdue university, La- 
fayette, Ind., June 22. More than 300 
persons attended. 

The discussion on the country grain 
elevator code which commanded chief 
interest, was directed by Lawrence Far- 


@ Repeatedly, since this Institute was established, we 
have proclaimed the virtues of milk as an essential 
ingredient in poultry and animal feeds—and par- 
ticularly dry skim milk because of its uniformity, 
its convenience and its economy—the only milk 
product used for feed purposes which is sold on 
grades—more of it used than all other milk prod- 


ucts put together. 


There is another side of the story you should 
know—constant research to help your customers get 
better results from the use of your feeds 


USE AT LEAST 
10% in Chick Starter 

7:% in Growing Mash 
5% in Egg Mash 

10% in MashtorHighQualityEggs 
10% in Mash for Hatching Eggs 
10% in Poultry Fattening Mash 

40% in Coccidiosis Control Mash 

25% in Calf Meal | Som: OOM 

10% in Pig Meal 


ment for special uses 
of alikinds » 


You Must Use MILK to 
Get MILK RESULTS 


containing dry skim milk. 


Present studies of drying processes as 
affecting quality in terms of feeding re- 
sults promise some valuable information 
which will be available soon—specific- 
ally with reference to the Vitamin G 
complex content and the digestibility 
and biological value of proteins. 


Always at your service, we invite your 
question on any milk feeding problems. 


American Dry Milk Institute, Inc. 
Room 1366, 221 N. La Salle St., Chicago, Ill. 
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low, Bloomington, IIl., secretary, IIli- 
nois Farmers Grain Dealers association 
and a member of the code authority. 

He warned those coming under the 
code that they were subject to a fine 
of $500 for violation and pleaded for 
patience until the state code authority 
had sufficient time to complete its set-up. 
Numerous questions were fired at him 
from the floor following his talk. 

Discussions on problems in the feed 
business was directed by James H. 
Murphy, Murphy Products Co., Burling- 
ton, whose talk will be published in the 
next issue of The Feed Bag. 

Fred K. Sale, secretary of the asso- 
ciation, explained the trucking code and 
pointed out that truckers buying grain 
for resale must come under the provi- 
sions, even if the truck is owned and 
operated by the trucker and grain is 
bought on the spot. He also pointed 
out that all for-hire trucks must regis- 
ter, pay a fee of $3.00, display a tag, file 
rates and declare in what business they 
are engaged. Rates charged, he added, 
must be above costs of operation and 
books must be kept open for inspection. 

The Indiana gross income tax re- 
quirements were explained by members 
of the state tax department. Attention 
was called to the fact that a grain ship- 
per selling a car of grain to a commis- 
sion man must pay the tax on the 
freight, the commission—that is, on the 
gross receipts before any expense is de- 
ducted. The tax applies only to sales 
completed within the state. A grain 
receiver or track buyer pays the levy 
only on gross earnings, and on a sale 
at shipper’s track, neither the buyer or 
the seller pays the tax on freight. The 
rate of taxation is based on the entire 
gross income at the rate of 1 per cent 
on wholesale sales and % of 1 per cent 
on retail sales. 

Harold Gray, Crawfordsville, trans- 
portation director, spoke on rail rates, 
and Fred Hoke, Indianapolis, state NRA 
compliance director, extolled the bene- 
fits attained by the National Recovery 
Administration. 

Grain grading and the new rates 
which were to go into effect July 2, 
were discussed by Lew Hill, Indianapo- 
lis. C. B. Burns, Indianapolis, admin- 
istrator for the U. S. Warehouse Act, 
told the dealers how to obtain a U. S. 
warehouse license. 

An amusing feature of the convention 
was the baseball game between the Wild 
Oats Shippers and the Wildcat Receiv- 
ers. The score at the end of the third 
inning was 11 to 0 in favor of the ship- 
pers but the receivers, suddenly roused 
from their lethargy, came from behind 
in the next two innings to win the game 
13 to 11. The shippers, however, are 
protesting the outcome and are seek- 
ing a return match. 

More than 200 persons assembled 
for the annual banquet which was held 
in the evening and heard Dr. M. C. Rice, 
Detroit, in an inspiring address. An 
orchestra of college students furnished 
the music and presented several enter- 
tainment acts. The ladies were enter- 
tained during the convention through 
the courtesy of the Indianapolis Board 
of Trade. 
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William Herpst 


Code, Drouth Relief Are 


Roland Reinders 


L. C. Whittet 


Features 


Of Central Convention 


Reinders Is New Association President 


attendance records in the history 

of the organization approximately 

400 feed men gathered at Milwau- 
kee June 25 and 26 for the ninth annual 
convention of the Central Retail Feed 
association, which was held at the 
Schroeder hotel. 

Numerous problems were attacked but 
it was evident from the interest mani- 
fested that the national code and the 
drouth situation were of paramount in- 
terest to the dealers. Packed elbow to 
elbow in the meeting hall they sat in 
conference with Miss Marion Borden, of 
the NRA, Washington, D. C., who is 
in direct charge of the national code 
for the feed industry (excepting whole- 
sale manufacturers), and expressed their 
desires in regard to the provisions. 


Code Commands Spotlight 

The discussion on the code was the 
most spirited held during the conven- 
tion. Some of the dealers questioned 
whether they really wanted a code or 
not and a motion requesting a vote to 
this effect was made. It was later with- 
drawn, however, when a majority ex- 
pressed themselves in favor of a code 
and it was pointed out that unless feed 
dealers drafted their own regulatory 
mieasures the government would pro- 
ceed to place them under a general code 
in which they probably would have no 
voice. 

K. F. Mueller, New Glarus Feed & 
Fuel Co., New Glarus, Wis., received 
the gift car of feed which was presented 
by Minneapolis and Minnesota shippers. 

Roland Reinders President 

The new president of the association 
is Roland Reinders, Reinders Brothers, 
Elm Grove, Wis., who succeeds J. E. 
Davis, Northern Supply Co. Retail 
Stores, Inc., Amery, Wis. Others elect- 
ed were Colby Porter, C. S. Porter, 
Fox Lake, Wis., vice president; A. H. 
Lois, A. H. Lois Feed Co., Bassett, 


Fh, reco one of the best 


Wis., treasurer, and William Herpst, 
Elmwood Lumber & Grain Co., Elm- 
wood, Wis., director for three years to 
succeed R. P. Guptill, Genoa City, Wis. 

S. G. Sorenson, Tomah, Wis., and 
William Knauf, Knauf & Tesch Co., 
Chilton, continue as directors and with 
the officers and all the past presidents, 
comprise the association’s executive 
committee. David K. Steenbergh, The 
Feed Bag, Milwaukee, was reelected to 
serve as secretary by the executive com- 
mittee. 

Otto R. Sickert, Deutsch & Sickert 
Co., and president of the Milwaukee 
Grain & Stock Exchange, in welcoming 
the delegates to the city, pointed out 
the need for maintaining rugged indi- 
vidualism in business fostered by orga- 
nization and cooperation. 

“Government activity is at its high- 
est,” he said, “leaving the business man 
in a rather dubious state of mind. He 
is at a cross road and the decision is 
not an easy one. For that very reason 
we must apply ourselves diligently, use 
our individual thinking caps and act in 
an organized and cooperative spirit.” 

Mr. Sickert’s welcome ac- 
knowledged by Mr. Davis, president of 
the association. 

Better Conditions Seen 

“While the past year for all the feed 
dealers has not been without trials and 
tribulations,” he declared in his annual 
address, “there is no question in any 
of our minds as to our condition being 
better than a year ago. Today we face 
a crop shortage with far more confid- 
ence. We have faith in our government 
and feel quite secure in the fact that 
those directing the relief work know 
through actual experience that they will 
get full cooperation from the legitimate 
feed dealer and will be able to make 
the relief appropriations reach much 
farther by working through established 
channels of distribution.” 
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Mr. Davis pointed out the benefits at- 
tained by the association during the past 
year and urged all non-members to join. 
Mr. Steenbergh, secretary of the asso- 
ciation, gave a detailed report of the 
activities of the organization and called 
attention in particular to the increase in 
membership and the splendid financial 
condition as compared to previous years. 
He also explained in detail the work 
done on the national code of fair com- 
petition for the feed industry and on 
the drouth relief situation. Appointment 
of the nominating, auditing and resolu- 
tions committees followed. 

Drouth Relief Rates 

Edward Halderman, chief of thg 
Western Weighing association, Milwau- 
kee, who discussed drouth relief refunds 
was subject to many questions at the 
close of his talk. In response to several 
inquiries he reported that there didn’t 
seem to be any time limit as to when 
certificates asking for refunds must be 
surrendered to the destination agent and 
that emergency rates authorized because 
of the drouth will be applied only to 
shipments leaving the point of origin 
on or after June 4, 1934. When such 
shipments are stopped for transit priv- 
ileges, he added, same must be _ for- 
warded from transit point prior to July 
5, 1934. 

Much interest was shown by the large 
crowd present in the discussion on the 
drouth relief situation by James H. 
Dance, Madison, the Wisconsin director 
of this project. 

Mr. Dance said he had every reason 
to believe that distribution of govern- 
ment relief feeds would continue 
through legitimate dealers and predicted 
that aid for the farmer would last at 
least until next spring in view of the 
serious drouth situation. 

He explained the set-up of the present 
program and announced that 56 counties 

(Continued on Page Seventeen) 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we —-* your idea on this page 
we will send you a check for $3.00. io 
fancy writing required. 


Drouth Feeds 


A dealer in the drouth area in which 
pastures were seared, greatly increased 
his sales of feed and ingredients by 
sending direct mail letters to his cus- 
tomers, informing them of the proper 
type of rations to use to make up for 
the lack of grass. He also placed a 
large sign in a conspicuous place in his 
store on which he listed the rations and 


territory — and I’m build- 

ing it up into a good 
territory. I’ve earned the con- 
fidence of my customers. I sell 
a line of feeds that backs 
ime up in every claim I make. 
I’m making good in the feed 
business!’’ 


“Tie in a fair-to-middling 


That is how some of the 
best dealers we know are talk- 
ing. They’re Quaker dealers. 
Inspite of ‘“‘conditions,”’ they’ve 
been getting their share, and 
more, of the feed business in 
their communities. The com- 


supplements. Instead of throwing up 
his hands in despair because of adverse 
conditions he actually showed an in- 
crease in his sales over the previous 
year. 


Complaint Record 


Anxious to please his customers in 
every respect a Pennsylvania feed mer- 
chant keeps a special book in his office 


plete Quaker line of poultry, 
cattle hog, and dairy feeds— 
scientifically correct feeds that 
produce results economically 
—helps them to win trade and 
hold it. 


Why not ask us about a 
selling plan that will help 
you in your feed business? 
It’s simple and practical, based 
on the experience of hundreds 
of successful Quaker dealers. 
Write us; or 
talk it over 
with a Quaker 
salesman. 


REMEMBER Farmers’ Week-at-the-Fair, Aug. 
See the Quaker Exhibit in the 


11-18. 
Food Building. 


THE QUAKER OATS CO 
141 W. Jackson Blvd. 


Dept. B7 
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in which he writes the complaints made 
against his products or the firm’s serv- 
ice. The nature of the complaint is 
described and the name of the person 
making it is registered. All employees 
are requested to report these complaints 
to the office in their contacts with cus- 
tomers. At his earliest possible con- 
venience the dealer takes steps to make 
restitution or rectify the mistakes. If 
complaints on a certain phase of the 
service or on the results obtained from 
a product are numerous, a_ general 
housecleaning is made. This plan en- 
ables the merchant to maintain good 
will at a high peak and keeps him in 
constant touch with the pulse of his 
business. ; 


Advertising Fan 


Taking advantage of an opportunity 
to tie up advertising with the hot 
weather a Wisconsin dealer attached 
long, narrow placards to the blades of 
an electric fan. The name of his brand 
of feed and pertinent slogans as to its 
merits were printed on the extended 
blades. He arranged to have the fan 
in motion for a short period and then 
come to a stop. The whirling fan at- 
tracted those who passed the window 
and when it stopped they were able to 
read the advertising message which 
made an impression on their minds and 
helped greatly to increase the sale of 
the dealer’s feed. 


Boosts Dairymen 


An enterprising dealer serving a large 
dairy and poultry section cooperates in 
every way possible to help increase the 
consumption of milk, butter, cheese and 
eggs. Every piece of direct mail he 
sends out or newspaper advertisement 
which he runs bear such catchy remind- 
ers as “Eat More Eggs—They’re 
Healthful,’ ‘Have a Piece of Cheese 
With Your Pie,” “Drink an Extra Glass 
of Milk a Day,” etc. The farmers ap- 
preciate his interest and are more than 
glad to trade with a man who boosts 
their products in preference to those 
who lack cognizance of their plight. 
This dealer receives many compliments 
and, of course, additional business for 
his unselfish efforts. 


Laying Contest 


An Eastern feed merchant placed 10 
hens in a_ specially constructed wire 
netting cage in his store and then an- 
nounced that he would award a half 
ton of poultry mash to anyone who 
could guess how many eggs the hens 
would lay in one month. In choosing 
the birds he was especially careful to 
select good stock which would produce 
well. The contest attracted many en- 
tries and naturally the dealer made it 


’ evident that the hens were being fed 


his laying mash. An attractive display 
of poultry feeds flanked each side of 
the hen cage. Business showed an ap- 
preciable increase during the contest and 
for many weeks afterward. 


it, 
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A DAIRY FARMER Some times it takes a farmer to tell a feed dealer 
TELLS US HOW how to run his business. It isn’t very often, how- 

ever, that one of them furnishes suggestions for 
a practical plan that will help collect past due accounts. The dealer himself 
is usually compelled to do all the worrying and search frantically for ways 
and means to get payment. 


At the recent annual convention of the Central Retail Feed association, 
Howard Greene, Genesee, Wis., one of the speakers who operates a large dairy 
farm and is the owner of a herd of more than 500 cattle explained an idea for 
collecting past due accounts that deserves the serious consideration of every 
dealer who is troubled with the bane of bad credit. 


Mr. Greene, in sum and substance, advocated that instead of continually 
dunning a man who is in arrears in paying for his feeds and resorting to legal 
recourse, a dealer ought to go out to his delinquent customer’s farm and help 
him put his herd on a paying basis so that he will make more money and be 
able to take care of his past due account. This is a sound, practicable plan, 
both from the standpoint of merchandising and finance. 


In spite of the intensive educational campaigns that have been sponsored 
by commercial feed manufacturers, agricultural colleges and alert dealers on 
the value of proper feeding, much still remains to be done. There are count- 
less farmers with good herds who could make money but are not able to do so 
because they fail to realize that a cow is a delicate machine which produces 
only in relation to what she eats, granted that she is of good stock. 


Mr. Greene cites an instance of a farmer who owed money but was un- 
able to meet his obligations. He was persuaded to change his feeding plan. 
The cost of his feed increased $40.00 a month but his monthly milk check was 
$100 greater than it had been previously. This left him a margin of $60.00 


which he conveniently used to pay his back debts and to put himself on a firm 
footing for the future. 


Every dealer should make it his personal duty to pay a visit to every 
worthwhile farmer and get him on the right track in his feeding plan. When 
he does this he is not only greatly enhancing his chances of collecting for back 
bills but is also building the foundation for increased cash sales in the future. 


EMIL J. BLACKY. 
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Ohio Dealers Warned Against ~ 


Swing Toward Socialism 


occurring in the cconomic and 
social order of the country, more 
than 200 persons gathered for the 
annual convention of the Ohio Grain, 
Mill & Feed Dealers association which 
was held at the Neil House, Columbus, 
June 6 and 7, to hear speakers discuss 
codes, government activities and other 
problems pertaining to their business. 
R. H. Brundige, Kingston, president 
of the association was given praise for 
his firm stand in behalf of the industry 
which he expressed in his annual ad- 
dress. 


F vcs cognizant of the changes 


Men Hungry for Work 

“IT am not in accord with the doc- 
trines of nationalism as practiced by 
the nations of the world,” he declared. 
“Neither am I in accord with the in- 
creasing swing toward socialism and its 
resultant communistic state. If we are 
to live to ourselves let us attempt to do 
it along sane and safe lines. As we 
are now practicing it we are limiting 
our production of food supplies. <A 
limited production means decreased de- 
mand for labor and for all service facil- 
ities. 

“Men are hungry today not from a 
shortage of the national food supply 
but from a shortage of work that will 
earn food for themselves and their de- 
pendents. Thus we are, by the allot- 
ment process, creating the necessity for 
government socialization of our unem- 
ployed whose numbers are constantly 
increasing. This plan cannot continue 
under free government, for we will ulti- 
mately have the entire population de- 
pending upon socialization, support of 
which will be lacking through loss of 
tax funds to maintain it, and we will 
gradually slide into the communistic 
state of government whose incumbency 
is by might rather than right. 

“T doubt if our government in insti- 
tuting the policy of administering so- 
cialistic opiates to ease our economic 
pains is on the right course of treat- 
nient, for each succeeding shot of the 
poison must be larger in order to make 
its effects noticeable. 

Raps Licensing Bill 

“The latest example of this practice 
is the department of agriculture’s effort 
to inflict the licensing system upon all 
agricultural and related industries as 
provided for in Senate Bill 3326. This 
bill, through the broadening of the 
licensing power delegated to the secre- 
tary of agriculture, virtually makes him 
a dictator over a very large portion of 
American industry. 

“It will cast a continual fear upon 
the licensee and destroy confidence in 
markets and contracts due to the un- 
certainties of the action of the secre- 
tary and his agents and will increase 
the spread between producer and con- 
sumer. The bill delegates to the sec- 
retary of agriculture the management 
of your business but leaves to you all 
the responsibilities of ownership and 
you pay the bills.” 

A resolution opposing this bill was 
later adopted by the association. 

W. W. Cummings, Toledo, secretary 
and treasurer of the association, in his 
report which followed, reviewed the ac- 
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tivities of the organization during the 
past year and pointed out that efforts 
were concentrated mostly in helping to 
obtain codes for the country grain ele- 
vator trade and the retail feed industry. 
Steenbergh on Code 

David K. Steenbergh, Milwaukee, sec- 
retary and treasurer of the National 
Federation of Feed Associations, with 
which the Ohio organization is affili- 
ated, discussed the provisions of the na- 
tional code for the feed industry (ex- 
cepting wholesale manufacturers). He 
explained the arduous task which the 
committee encountered in getting the 
machinery started first under the AAA 
and then under the NRA to get a satis- 
factory code approved and explained the 
provisions of the resultant code which 
was scheduled for a public hearing at 
Washington, D. C., July 5. 

Mr. Brundige complimented both the 
country grain elevator and feed code 
committees for their untiring efforts in 
behalf of their respective industries and 
urged all those in Ohio to extend their 
full cooperation. The country grain 
elevator code which is already in effect 
was also thoroughly discussed. 

Robert Beatty, secretary to Mayor 
Worley of Columbus, welcomed the 
dealers to the convention and E. C. 
Eikenberry, Camden, responded and 
also pointed out the responsibilities of 
trade associations in the new economic 


order. 
Buffet Supper Served 

Charles Quinn, Toledo, secretary, 
Grain & Feed Dealers National associa- 
tion, in a brief address, pointed out that 
cedes in general cannot be retained un- 
less we have an entire change in gov- 
ernment. He compared the enforce- 
ment of the codes to the attempted en- 
forcement of prohibition. 

Present grain marketing systems were 
discussed by Millard R. Myers, Chicago, 
and federal grain grades were explained 
by W. P. Carroll, Chicago. 

A buffet supper was served on Thurs- 
day evening of the convention and a 
flcor show of five acts was presented 
for entertainment. The speaker of the 
evening was Dr. Stanley Krebs who 
gave an inspirational talk entitled, 
“Bouncing the Blues.” 

All of the officers of the association 
were reelected. They include Mr. 
Brundige, president; F. S. Sheets, 
Cleveland, first vice president; F. E. 
Barker, Hamilton, second vice _presi- 


dent, and Mr. Cummings, secretary and 
treasurer. 


LEROY LABUDDE,  LaBudde 
Feed & Grain Co., Milwaukee, left im- 
mediately after the Central Retail Feed 
association convention, June 26, for a 


business trip to Minneapolis and other 
Minnesota points. 


LISLE WALLACE, McCardle’ & 
Wallace, Sheridan, Ind., recently under- 
went an operation for appendicitis and 
is reported to be well on the road to 
recovery. 


LEAVITT L. OLDS, president, L. 
L. Olds Seed Co., Madison, Wis., 
passed away June 26. He was 69 years 
old and a veteran in the seed trade. 
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R. H. Brundige 


Code for Flour Millers 
Now in Effect 


The code of fair competition for the 
flour milling industry was approved by 
President Roosevelt June 9 and went 
into effect June 13 

Unfair methods of competition, in- 
cluding giving of rebates, paying of 
commission to buyers, waiving of carry- 
ing charges, guarantees against price de- 
cline, quoting of fictitious prices and 
making of sales beyond a definite time 
limit without charging for storage are 
prohibited and a minimum for conver- 
sion for flour sales is established. 

In accordance with the National Re- 
covery Administration policy, however, 
the stop loss provision included in the 
code has been suspended and cannot 
be used until such time as the secretary 
of agriculture may determine and de- 
clare that an emergency exists in the 
flour milling industry to the extent that 
stop-loss provisions are necessary. Flour 
millers have since declared that such 
an emergency now exists. 

Fred J. Lingham, Federal Mills, Inc., 
Lockport, N. Y., retiring president of 
the Millers National Federation, has 
been selected chairman of the code 
authority and Sydney Anderson, General 


Mills, Inc., Minneapolis, has been 
chosen vice chairman. 
OHIO 


Wooster Feed & Mfg. Co., Wooster, 
suffered a $20,000 loss recently when a 
bolt of lightning struck the plant, re- 
sulting in fire. 

O. & M. Seed Co., Green Springs, is 
constructing a new office building. 

Elize B. Morris is opening a feed 
store at Glouster. 

Plank elevator and feed store, Orr- 
ville, has opened for business. 

S. J. Davidson, Kipton, has installed 
a feed mixer in his elevator. 

J. W. Greenfield, Wellington, has sold 
his elevator and feed plant to Harry 
Allen. The new owner will handle 
gasoline and oil in addition to feed, 
grain and seed. 

Walter Prior has succeeded the late 
Fred Rickenberg as manager of the 
Napoleon Grain & Stock Co., Napoleon. 


~ 


Six Major Labor Revisions Asked 
At Hearing on Feed Code 


NRA Promises Final Action by August 1 


the public hearing on the feed 

trade code started and ended on 

Thursday, July 5, in the Chinese 
room of the Mayflower hotel, Washing- 
ton, D. C. Deputy Administrator George 
Carlson presided, assisted by Miss 
Marion Borden, in charge of the feed 
trade code for Division 6, NRA. The 
usual complement of representation was 
on hand from various specialized divi- 
sions of NRA and from AAA. 

In the absence of President E. C. 
Dreyer of the National Federation of 
Feed Associations, incapacitated by ill- 
ness, the code presentation was handled 
by Floyd Oles, executive vice president, 
assisted by David K. Steenbergh, secre- 
tary. V. A. Fogg and Fred M. MclIn- 
tyre, the other two members of the code 
committee, were also on hand, as were 
a number of federation directors, in- 
cluding F. C. Kurtzhalz, of Florida, J. 
H. Vint of Wisconsin, L. P. Townsend 
of New England and M. F. Cohn of 
New York. The feed trade. at large 
was also represented as were wholesale 
feed manufacturers and other related 
trades 


Controversy on Definition 


The National Federation of Feed 
Associations brief was presented by Mr. 
Oles, giving federation history and orga- 
nization, authority to represent the in- 
dustry, list of affiliated associations, ar- 
ticles of incorporation and a statement 
of the scope and products of the indus- 
try. Special reference was made to the 
ruling of the NRA legal division to the 
effect that the code when approved 
will be binding upon stores located in 
towns under 2,500 population as well 
as those located in larger places. 

First fireworks of the hearing, which 
ultimately concluded with remarkably 
little dissension, arose over the defini- 
tion of “retail manufacturer”, a develop- 
ment naturally resulting from the lack 
of a definite dividing line between whole- 
sale and retail feed manufacturers. On 
behalf of the code committee, Mr. Oles 
contended that any person is a retail 
manufacturer who produces feeds “prin- 
cipally for sale by himself at retail’. 
Ralph Field, on behalf of American 
Feed Manufacturers association, con- 
tended that the word “principally” 
should be left out, and Mr. Oles re- 
plied that this made every manufacturer 
a wholesaler, in direct contradiction to 
the American Feed Manufacturers asso- 
ciation’s own brief on their code. The 
chair at last suggested that a compro- 
mise be reached by including some rea- 
sonable definition of the word “prin- 
cipally,” a suggestion with which the 
subject was passed. 


Hour and Wage Revisions 
With respect to hours and wages, the 
code committee asked six major revi- 
sions in labor section, as follows: 
1—A tolerance on hours during the 
planting and harvest peak periods lim- 
ited to 10 weeks each year. 
2.—Placing of office employees on the 


By D. K. Steenbergh 


same basis as others—that is a 48 hour 
week for all. 

3.—An increase to 7 days and 66 
hours for watchmen. 

4.—Longer hours for outside service 
employees. 

5.—A wage differential of 5 cents per 
hour lower for the South. 

6.—Amendment of Article III, Section 
1 (a) to graduate the minimum salaries 


Floyd Oles 


for executives on the same population 
basis as in the food and grocery code. 

These six requests were well fortified 
by supporting data, including a table 
showing the already approved corres- 
ponding provisions of the country grain 
eievator and the retail tood and grocery 
codes. While no indication was given 


INDIANA 


Carl Thacker purchased the 
Bashore feed store, Akron. 

Hardebeck feed mill, Fowler, was re- 
cently destroyed by fire. 

Reed Elevator Co., Inc., Decatur, has 
changed its name to the Reed-Mac Feed 
& Supply Co., Inc., and increased its 
capital stock. 

Coatesville Elevator & Feed Co., 
Coatesville, is erecting a new office 
building. The old office quarters will 
be used for a warehouse. 

P. E. Goodrich, Goodrich Brothers, 
Winchester, was recently injured in an 
automobile accident. Mrs. Goodrich 
who accompanied him also sustained 
minor injuries. 

North Webster Mills, Inc., North 
Webster, is building an addition to its 
plant. 

Gerlach Brothers elevator, St. John, 
has been purchased by the E. Sowash 
Grain Co. Feeds will be among the 
sidelines handled. 
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of ultimate action on these proposals, 
the committee felt that its case was well 
received. Conditions in the industry 
were also explained by James H. Vint, 
Union Grove, Wis., and by J. L. Perry, 
Orlando, Fla., who proved able and well- 
intormed witnesses. 

Controversy again arose over the 
trade practice provisions, centering in 
an attack upon the provisions affecting 
price-cutting and cost finding, The at- 
tack was led by a New England chain 
store operator and was supported by a 
New York cooperative heavily inter- 
ested in wholesale feed manufacturing 
and chain store operations. The chief 
attack was based upon alleged unen- 
forceability of any provisions regulating 
prices or costs, the usual claim of all 
opponents of NRA codes. In defense, 
for the committee, Mr. Oles pointed out 
the facts that this was a criticism from 
without the trade, not from within; and 
that the trade itself is wholly favorable 
to and insistent upon protection from 
“chiselers,” as well as fully prepared to 
accept responsibility for enforcement. 
The whole question was referred to the 
post-hearing conference for final adjust- 
ment. Frank H. Elmore, Jr., of the 
legal division, advised that he will have 
a new article to offer on behalf of NRA 
at that time. 


Hold Post Hearings 


A few minor amendments, including 
one to protect futures markets, were 
suggested by NRA and the committee, 
and were passed over without argument. 
The chair announced that the California 
Hay, Grain and Feed Dealers association 
was filing a brief against the code and 
Mr. Oles filed a reply for the commit- 
tee. The hearing closed with assur- 
ances from NRA officials present that 
final action would be sought by August 


A post hearing conference will be 
held, to consider material submitted at 
the hearing, at 10:00 a. m., Monday, 
July 9, in Room 1115, Investment build- 
ing, Washington, D. C. Briefs on the 
code will be received and considered by 
NRA, at the same address, up to 6:00 
p. m., July 12. The post-hearing con- 
ference will be attended by Messrs. Oles 
and Steenbergh, who are remaining in 
Washington, D. C. for that purpose, 
and to prepare several briefs required 
by NRA in defense of certain sections 
in the code. 

At a meeting in Washington, Friday 
morning, July 6, the board of directors 
af the federation adopted a resolution 
directing the code committee to sign 
and assent to the code, provided labor 
and trade practice provisions are left 
substantially as requested. The board 
also requested President Dreyer to call 
a board meeting to be held at Milwau- 
kee on ten-day notice immediately after 
the code is signed. The purpose of the 
meeting is to set up the board as tem- 
porary code authority, provided in the 
code and to make plans for putting code 
machinery into prompt and effective 
operation. 
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“A hog that 
eats Armour’s animal feeds gets 
fat faster. A hen that eats 
Armour's poultry feeds lays more 
eggs. That's why | use them.” 


Talk to any farmer who knows 
Armour’s Animal and Poultry feeds 
and you'll find an enthusiastic user. 
He is enthusiastic because he has 
found from his own experience that 
their protein and mineral content 
supplement the nutritional value 
of his own grain androughage. He 
knows that they produce a more 
balanced animal diet that makes 
for healthier, more productive and 
more profitable livestcck. 


That’s why selling Armour Feeds is 
a profitable venture for you. When 
you make a sale to a new customer, 
you’ve not only made a sale, but 
have built yourself some repeat 
business. And in this business, as 
in any other, it’s repeat business 
that yields the profit. 


When you sell Armour Feeds, you 
have everything in your favor. 
First, the product is right. Second, 
the line is complete—includes Meat 
and Bone Scraps, Feeding Blood 
Meal, Special Steamed Bone Meal, 
and Meat Meal Digester Tankage. 
Third, the line is always competi- 
tive in price. Last and just as im- 
portant, it’s backed by Armour’s 
reputation for fair dealing. 


Why don’t you, ton, get on the 
band-wagon of profit and sell Ar- 
mour feeds? Write for complete 
information. 


ARMOUR COMPANY 


Dept. C, Union Stock LB, 
Yards . . Chicago, IIl. om 


PLANTS CONVENIENTLY LOCATED 
FOR PROMPT DELIVERY 
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ONE CONSOLATION 
Parson: “You must remember, my 
boy, that wealth does not bring happi- 
ness.” 
Flaming Youth: “Perhaps not, but it’s 
a swell help in choosing the kind of 
misery that’s most agreeable.” 
THE DIFFERENCE 
An old fashioned girl blushes when 
she is embarrassed. 
A modern girl is embarrassed when 
she blushes. 


PERFECT HIDEOUT 


Burglar Bill: “And after yez got 
away from the cops where did yez 
hide?” 


Burglar Joe: “Oh I: just ducked into 
de city hall, flopped down in a chair and 
put me feet on a desk.” 

* * * 


SHORT CUT 
Bum: “Lady, could youse give me a 
quarter to get where my family is?” 
Lady: “Certainly, my good man, 
here’s a quarter. Where is your family?” 
Bum: “At de movies.” 
x 


STOP CUTTING UP 


Mose: “Why does yo all call your 
gal Appendix?” 

Rastus: “’Cause it done cost so much 
to take her out.” 


* * * 


TOTAL INDEPENDENCE 


They had grown suddenly wealthy 
and had purchased a farm, complete 
with hens, cows and pigs. A _ visitor 


one day asked them if their hens laid 
eggs. 

“Oh, they can,” was the reply, “but 
in our position they don’t have to.” 


CORNHAY WEAKLY NEWS 

If the neighbors’ hogs get into his 
lower forty once more, Judd Perkins 
swears, the government will have con- 
siderable less of a porker surplus to 
contend with. 

The Hick’s farm is the only one in 
this section reported to be unaffected 
by the drouth on account of Ezra hav- 
ing so many cryin’ jags. 

Lem Heffron has decided to take 
down his “No Swimming Allowed” sign 
since the Young Ladies Outing club 
has asked permission to hold its picnics 
on his farm. 

* * * 
ANGLER’S REQUEST 
God grant that I may catch a fish 
So big that even I, 
In telling of it afterward 
May have no need to lie. 
Ok 


FAITHLESS 
_“Bredren,” said the colored preacher, 
“you have come to pray for rain. Bred- 
ren, de foundation of religion am faith. 
Whar is yoah faith? You comes to 
pray foh rain and not one of yo’ brings 
his umbrella.” 
* 


CALL THE AMBULANCE 
Wife: “Why was Adam like a radio?” 
Dealer: “Because they took part of 

him and made a loud speaker.” 
* * 


OVERSTOCKED 

A farmer who lisped was telling how 
he was in trouble with the AAA people 
because they misunderstood the num- 
ber of animals he owned. 

“I sed I have got thix thows and 
pigs,” he explained, “and they thought 
I sed thix thousand pigs.” 


\EEA 


25% Protein 
Guaranteed 


BUFFALO 
Corn Gluten 


the highest standard— 
established by the experience of 


over 30 years feeding by dairy 
farmers throughout the country. 


centages of Corn Gluten and Corn Solubles which are high 
in protein and the most nutritious feeding parts of corn. 


Corn Products Sales Co. - new York & chicago 


FEED 


It contains large per- 
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How Advertising, Window Displays 
Can Be Made Effective 


Central Association Convention Address 


NE of the most common mis- 
takes frequently made in writ- 
ing sales letters is to take your 
own viewpoint instead of that of 
the person to whom you are directing 
your message. It is for this reason that 
many letter experts insist on the word 

“you” instead of “we, our, or my”. They 
believe that through the frequent use 
of the word “you” the letter writer will 
talk about the person he is writing to 
instead of himself. 

Another mistake often made in letter 
writing is to try to imitate some other 
person. That’s impossible. When you 
try to cover your own personality your 
letter becomes a cold, nondescript mon- 
grel. A good rule in letter writing is 
to be yourself. Be human and don’t 
lose that human touch. Don’t merely 
put words together because they are 
grammatically correct. I would rather 
read one letter that is the living, breath- 
ing expression of a human mind than 
ten grammatically letter-perfect com- 
munications. 

Profit, Utility, Pride 

There are three simple letters of the 
alphabet that I like to use as a guide 
to good letter writing. ‘“P” stands for 
“profit”. Appeal to every man’s heart 
and mind which is his pocketbook and 
profit, The next letter is “U”. This 
letter stands for “usefulness” or “util- 
ity” of the product you are selling. A 
product may have all the profit appeal 
in the world—it may be a gold mine. 
In fact, blue sky securities all sound 
like gold mines but they don’t stand 
the test of practicability. 

The third letter is “P”. It stands 
for pride. Every man that is free born 
of lawful age and comes well recom- 
mended has a certain amount of native 
pride. Appealing to this natural in- 
stinct will always strike a responsive 
chord. There you have the letters P. 
U. P. which stand for “pup” but which 
in letter writing mean “Producing Use- 
ful Profits”. 

Effective Window Displays 

The average merchant has been rather 
slow in realizing the full value of win- 
dow display advertising. Now, of 
course, window display advertising can 
be good, fair or poor, depending upon 
the amount of thought and effort that 
is exercised. 

A careful analysis over a period of 
time shows that 87 per cent of people 
buy through the attraction of sight, 7 
per cent buy through the attraction of 
sound, 3% per cent buy through the 
attraction of smell, 1% through touch 
and 1 per cent through attraction of 
taste. The importance of window dis- 
play advertising based on this analysis 
can readily be seen. 

Let us now get into the analysis of 
good display advertising. First, you 
must have a central thought or definite 
central ideas around which the display 
is built. Here are some of the central 
thoughts or ideas that could be used: 

Special Offer. It is true that 
price has been overworked during the 


By G. A. Holland 


last three years of the depression but 
it is still one of the most effective 
thoughts that will attract attention in 
any display. 

2. Seasonal Suggestion. By seasonal 
suggestion, we might have reference to 
chick starter in the spring, dog food, 
calf meal or egg mash, depending on 
the season of the year. The displays 
should be built around the particular 
product. Displays tied up with na- 
tional holidays, Easter, St. Patrick’s 
day, Valentine’s day, etc., are also ef- 
fective. 


3. Sales Points of Production. On 
chick starter mash this might mean uni- 
form growth or low mortality. On 
growing mash it might mean the heal- 
thy, rapid development of both sexual 
and physical parts of the bird. 

4. Setting Pace (Leading Competi- 
tors). By this I mean a new thought in 
nutrition as applied to the feed busi- 
ness. The word “new”, if rightfully 
applied, will always attract attention. 
There is something about anything new 
that makes people stop and consider. 
Anything new, if it is really new, is 
effective when used in display advertis- 
ing. Not only is this true in window 
display advertising but in any adver- 
tising. 

5. Institutional Copy. A_ display 
based on community interest—perhaps 
the building of a new church, a Y. M. 
C. A. drive or any other project per- 
taining to the community which creates 
community interest is a good central 
thought or idea to use in window dis- 
play advertising. 

A good window display in order to 
be effective must attract attention, 
arouse desire and_ stimulate action. 
Three ways of attracting attention to a 
display are by means of motion, sound 
or color. Desire for the product can be 
created through cleanliness, attractive 
arrangement of merchandise, harmoni- 
ous colors and lighting effects. 

Newspaper Advertising 

One of the most illusive forms of 
advertising is newspaper advertising. 
Many advertising men will tell you that 
it is easy to judge the value-of news- 
paper advertising by the number of 
coupons that are clipped from an ad- 
vertisement. Facts prove that this 
method of determining the value of this 
media is not conclusive. 


You may carry an advertisement in 
a newspaper and a certain individual 
sees it. He does not clip the coupon 
but in his mind he receives a somewhat 
hazy conception. If this same _ indi- 
vidual continues to receive the paper 
and reads it regularly and your adver- 
tisement continues to be carried in it 
that conception becomes _ distinctly 
clearer until finally you have through 
your advertising established in that 
mind a picture of either your product 
or the brand name. That is what is 
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commonly referred to as 
effect of advertising. 

I do not wish to convey that all that 
was necessary was to be consistent in 
advertising and results were sure to 
follow. In newspaper advertising like 
any other it is possible to use good 
and bad form. By using good news- 
paper ads it is possible to develop in 
the prospect’s mind a greater, more 
thorough conception, a larger picture of 
your product and your organization, 
while poor newspaper ads will do a rela- 
tively poor job along those lines. 

Select Proper Mediums 

It is possible at times that newspaper 
advertising is not the proper media in 
which to advertise feeds. An example 
of this is using a metropolitan paper 
where the circulation is 85 per cent 
metropolitan. In the first place you 
would have only 15 per cent possible 
prospects and then naturally every pos- 
sible prospect would not read your ad- 
vertising. But of the 15 per cent sup- 
pose that 2 per cent read your ad. You 
naturally see the waste circulation you 
are paying for, so it is important to 
see that the newspaper for feed adver- 
tising should have at least 50 per cent 
rural circulation. 

Another good requisite for feed is 
that the paper have good reader in- 
terest. That is, a local newspaper 
should have good local news because 
local news is devoured in small towns. 
Quite often local newspapers do not 
continue to merit reader interest be- 
cause they center the whole attention 
to local affairs and fail to give intelli- 
gent thought to national and state af- 
fairs. In other words, their current 
news does not receive proper attention. 


White Space Effective 

It is quite a common saying among 
advertising men that the greatest 
amount of money spent in the United 
States is spent to say nothing—that is 
for white space in the ad. ‘The white 
space in an ad on a page that is fairly 
heavy with copy will make the ad loom 
up like a mountain. 

Overcrowding of copy and _ illustra- 
tions in an advertisement should be 
avoided. Some ads remind me pretty 
much of those shoe races where every- 
body takes off their shoes and they are 
thrown into a pile and then everybody 
tries to get their own. There is a 
bunch of flying feet and hands but you 
can’t recognize anyone—a bunch of 
words and illustrations that leave no 
definite thought in the mind of the 
reader. The advertiser who gives time 
and thought to his layout and copy to 
make the ad attractive and bring out 
the points about the product he is sell- 
ing will find he will be well repaid by 
greater returns. 


cumulative 


C. L. SMITH, who is well-known to 
Wisconsin dealers as the cod liver oil 
man through his long connection with 
the cod liver oil industry, is now rep- 
resenting the Consumers Import Co., 
New York, N. Y. 
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NOPCO 


It will pay you to investigate this new U. S. P. High 
Grade Natural Cod Liver Oil which we are offering at 
low, attractive prices in addition to NOPCO XX direct 
from our Milwaukee warehouse. Write at once for full 
particulars or ask our representative. 


Donahue - Stratton Company 
414 MITCHELL BLDG. MILWAUKEE 


HIAWATHA e 


GROUND GRAIN SCREENINGS 


(BULK OR SACKED SHIPMENTS) 


A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


Cash Feeds In Any Quantity 


® Specializing in Millfeed Futures or Options 
Trading in both Kansas City and St. Louis 
Markets ® Prompt Action © Courteous Treat- 
ment Assured .... 


DREYER COMMISSION Co. 
ST. LOUIS, MO. KANSAS CITY, MO. 
“*A¢ Since ’92’’ 


ESTABLISHED 1889 


USED 


BURLAP 


AND 


COTTON 
BAGS 


TWINE 


FoR 
INDIVIDUALITY 
ALL BAGS VACUUM CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 
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Shows Farmers How To 
Battle Chinch Bug 


George Marshall, manager, Marshall 
Farm Service, St. Charles, Ill., recently 
issued a bulletin advising farmers about 
the methods of combating the chinch 
bug which is creating considerable con- 
cern in the territory served by him. 

He advocated the planting of resistant 
crops, including clover, alfalfa, soy- 
beans, rape, sunflowers and certain va- 
rieties of corn, and also recommended 
the use of creosote barriers. 

Mr. Marshall effectively tied up this 
information with an announcement of 
the fact that he had all of these re- 
sistant crop seeds and creosote on hand 
and also quoted prices on them. The 
bulletin carried an enlarged drawing of 
the chinch bug which enabled the 
farmer to identify it. The entire bulle- 
tin was mimeographed. 


Michigan Manufacturers 
Elect Officers 


The Michigan Feed Manufacturers 
association elected William C. Doyle, 
King Milling Co., Lowell, president at 
a meeting held at the Hotel Olds, Lan- 
sing, June 7. Fred W. Zinn, A. K. 
Zinn & Co., Battle Creek, was chosen 
first vice president; A. Lohman, Michi- 
gan Farm Bureau, Hamilton, second 
vice president, and A. L. Ward, Mc- 
Laughlin-Ward & Co., Jackson, secre- 
tary-treasurer. 

Ralph M. Field, Chicago, executive 
vice president, American Feed Manufac- 
turers association, explained the code 
for the industry which went into effect 
June 4, and answered many questions 
asked from the floor. The Michigan 
sales tax was also discussed. Approxi- 
mately 85 Michigan manufacturers at- 
tended the annual banquet which was 
held in the evening. 


GIANT CHEESE 

The contract for making the world’s 
largest cheese which will take 11% tons 
cf milk and will be exhibited at the 
Wisconsin state fair this year, has been 
awarded to Steve Sudzinski, Denmark, 
Wis., who operates the Lange’s corner 
cheese factory. A special platform and 
press has been constructed for the mak- 
ing of the huge specimen and a special 
cheese hoop has been made to receive 
the curd. It will require approximately 
800 cows to produce the milk for the 
cheese, which will weigh one ton. 


ILLINOIS 

H. Wayne Stewart has opened a new 
feed store at Versailles. 

F. F. Frey announces the opening of 
a new feed store in the building for- 
merly occupied by C. A. Maulding at 
Dahlgren. 

Russell Harrold, son of C. E. Harrold, 
who operates a feed business at Taylor- 
ville and with whom he is associated, 
was married recently to Miss Mary 
Fields of that city. 

Harley Ejikers feed store, Knoxville, 
was damaged by fire, June 13. 

Jack Richardson announces the open- 
ing of a new feed and grocery store 
at Herrin. 

Benjamin H. Stubblefield has opened 
a feed mill at McLean. 

Mt. Morris Elevator Co., Mt. Morris, 
has installed a new feed mixer. 
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Code, Drouth 


Relief Feature 


Central Convention 


(Continued from Page Nine) 
out of 71 in Wisconsin are in the drouth 
area. Seventeen of the counties, he 
added, are included in what is known 
as the emergency drouth area where the 
cattle buying program has already been 
put into effect. 

“The cattle buying program,’ Mr. 
Dance maintained, “will not injure Wis- 
consin’s dairy industry. Insofar as pos- 
sible feed and seed relief to the farmers 
is being carried on through lecal feed 
dealers. In that way not only the 
farmers are benefited but dealers are 
aided and federal money for relief is 
distributed to other local merchants.” 

Mr. Dance also advised dealers to 
depend on their county relief committees 
instead of individual farmers for infor- 
mation and instructions, and urged them 
to get in touch with their local com- 
mittee before changing any orders for 
feeds. 

Get Attendance Prizes 

Al Lois, A. H. Lois Feed Co., Bassett, 
Wis., received a cocktail set and James 
H. Vint, Farmers Cooperative Elevator 
Co., Union Grove, Wis., a poker set, 
which were awarded as_ attendance 
prizes at the close of the morning ses- 
sion. 

The afternoon was devoted exclusive- 
ly to a discussion on codes. L. C. Whit- 
tet, Madison, administrator of the Wis- 
consin Recovery Act, said that a state 
code would be practical for feed deal- 
ers inasmuch as their business was of 
an intrastate nature. He added that 
Wisconsin had the best law of any 
state in the Union for the enforcement 
of code provisions and called attention 
to the success of the twelve state codes 
now in operation, 

“Having a code may not bring back 
business at once but it will establish 
beneficial trade practices which are 
bound to improve conditions in the in- 
dustry,” Mr. Whittet said. 

At a meeting held by the board of 
directors of the association at the close 
of the convention decision was made to 
postpone efforts to establish a state code 
until the status of the national code was 
determined at the public hearing sched- 
uled at Washington, D. C., July 5. The 
association has had the feasibility of a 
state code under consideration for some 
time. 

An emphatic defense of the NRA and 
benefits which it has created was con- 
tained in an address by Miss Borden, 
of Washington, who with Mr. Steen- 
bergh, directed the discussion on the 
national code. Miss Borden’s talk will 
be published in the next issue of The 
Feed Bag. 

The provisions of the national code 
for the feed industry were taken up in 
detail and several changes were advo- 
cated by the dealers present. 

Suggest Code Changes 

W. N. Knauf, Knauf & Tesch Co., 
Chilton, Wis., requested that the present 
44-hour maximum limit in Section 2. 
Article 3, of the code be changed to 48 
to conform to Section 1, governing gen- 
eral employees. He contended that in 
most feed stores the office help also 
assisted with outside work and was 
needed on duty as long as others at the 
plant to make out sales slips, collect 
from customers, etc. He further argued 


Howard T. Greene 


that it would work a hardship on most 
dealers to be compelled to place one 
not familiar with office routine in charge 
for the additional four hours per week 
which would be necessary under the 
present set-up. On motion of Don Mi- 
hills, National Food Co., Fond du Lac, 
Wis., it was agreed that this request 
be presented in a brief at the public 
hearing on the code in Washington. 

Ray Farley, Greene-Farley Co., Janes- 
ville, Wis., asked that a provision be 
added to the code which would enable 
seed dealers to remain open for busi- 
ness for longer periods of time during 
the rush season and balance these hours 
during the slack interims. He pointed 
out that farmers engaged in seeding 
were often compelled to come to the 
plant for supplies late in the evening 
and that to limit hours during the peak 
season would work a hardship both on 
the farmer and the dealer. Those 
present asked that this request also be 
incorporated in the brief presented dur- 
ing the public hearing. 

With a few minor suggestions here 
and there the other provisions of the 
code as submitted and read were ap- 
proved. Miss Borden contributed large- 
ly to the understanding of the code in 
her official capacity by answering many 
points in question asked from the floor. 

George W. Smith, Dickinson Feed & 
Seed Co., Minneapolis, received a 
leather traveling set, and. Robert Hor- 
neck, Farmers Mercantile Supply Co., 
Elkhart Lake, Wis., a cocktail set as 
attendance prizes at the conclusion of 
the session. 

Banquet Breaks Records 

The annual banquet held in the even- 
ing, attracted the largest attendance in 
the history of the Central Retail 
Feed association with 343 persons 
present. An excellent steak dinner was 
served and the guests were entertained 
by members of the Milwaukee Grain & 
Stock exchange, which presented music 
for dancing and a floor show including 
24 vaudeville acts. Many attendance 
prizes which were on display near the 
registration desk during the day, were 
also awarded at the banquet. The donors 
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and those receiving the awards, were 
as follows: 
Three hams, donated by Armour & 


Co., Chicago, to William Bonack, 
Knowles Produce & Trading Co., 
Knowles, Wis.; Westerman, 


Oyster Shell Products Corp., St. Louis, 
Mo., and Charles Van Horssen, Wash- 
burn-Crosby Co., Minneapolis; Parker 
desk set, donated by Arcady Farms Mill- 
ing Co., Chicago, to Martin E. Klema, 
Franksville, Wis.; portable radio set, by 
the Clinton Co., Clinton, Ia., to William 
Frank, Jefferson Flour & Feed Co., Jef- 
ferson, Wis.; % ton of gluten feed and 
gluten meal, by Corn Products Refining 
Co., New York, to Fred Foy, Krause 
Milling Co., Milwaukee; leather bag by 
Fredman Bag Co., Milwaukee, to Ed 
Heimke, L. Bartlett & Sons Grain Co., 
Milwaukee; suede jacket, by Northern 


Milling Co., Wausau, Wis., to Elea- 
nor Sache, Milwaukee; mirror by 
Pittsburgh Plate Glass Co. Mil- 
waukee, to W. J. Borst, William 


Rorst & Son, Brooklyn, Wis.; china 
electric percolator and urn set, by Staley 
Mfg. Co., Decatur, Ill., to Mrs. William 
C. Hoffman, Madison; Barron beer serv- 
ice by Staley Mfg. Co., to W. J. Klein, 
West Bend Farmers Elevator, West 
tend, Wis.; % barrel of flour by Waba- 
sha Roller Mill Co., Wabasha, Minn., 
to Frank Hill, Dousman Elevator, Dous- 
man, Wis.; % barrel of flour by Waba- 
sha Roller Mill Co., to Mrs. David Bou- 
lay, Boulay Brothers, Fond du Lac, 
Wis.; mystery box by Milwaukee Grain 
& Stock Exchange to David K. Steen- 
bergh, The Feed Bag, Milwaukee, and 
an electric urn set by the Central Retail 
Feed association to Collette Guilbeault, 
Quebec, Canada. 
Dairy Farmer Talks 

Suggestions for reducing the surplus 
o; dairy products and increasing prices 
received by farmers were made in an 
address on the following morning by 
Howard T. Greene who operates the 
Brookhill dairy farm near Waukesha, 
Wis., and has an exhibit at the Century 
of Progress exposition. 

“If everyone in the country would 
consume one extra piece of butter, 
cheese or a glass of milk,’ Mr. Greene 
maintained, “there would be a shortage 
of dairy products in ten days. Wiscon- 
sin alone would consume more than 
40,000 extra pounds a day. 

“The feed dealer,” he added, “is very 
important to the dairyman as a source 
of credit and honest advice. He can 
do untold good by helping his feeders 
make their farms more profitable. 

“IT am the director of a bank in a 
small town near my farm which caters 
to the agricultural trade. In going over 
our assets recently we found one note 
of long standing against a farmer and 
I was delegated to find out if I could 
get him to pay. One day I called on 
him and found that he had a fairly good 
dairy herd but after questioning him on 
his feeding methods discovered that 
they were sadly amiss. We sat down 
together and I worked out a new feed- 
ing plan for him which he promised 
to follow. His feed is now costing him 
$40.00 a month more than it did pre- 
viously but his milk check is $100 a 
month larger. Needless to say, I am 
getting my money for the note. It 
seems to me that dealers who have ac- 
counts on their books of long standing 
could get them cleaned up by follow- 
ing the same plan.” 

Mr. Greene predicted that in view of 
the acute shortage of alfalfa there would 
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The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year. 
Put in the Red Rose line for more profits. 


JOHN W. Cshelnan & SONS 
LANCASTER, PA. 


~ Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


«| ‘‘All your needs in grain and feeds’’ > 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, fa................-...-5-0:- Gluten Feed 
VANDERSLICE-LYNDS CO., Kansas City, Mo................... Milo and Kaffir 
FAIRMONT CREAMERY Co., Dried Buttermilk 
JOHN F. CRAIG & COMPANY. Philadelphia, Pa........... Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Philadelphia, Oyster Shells 
THREE MINUTE CEREALS CO., Cedar Rapids, Ia...................... Oatfeed 
FERNANDO VALLEY MLG. & SUPPLY CO., Los Angeies, Cal...Alfalfa Leaf Meal 
HEALTH PRODUCTS CORPORATION............... O-TRATE Cod Liver Oil 


Branded Feeds 
Easily Made 


Staleys 


Make feeds in your own mill 
that produce outstanding re- 
sults—feeds your customers 
like and come back for, and 
tell their friends about. 


You can make these branded 
feeds from farm grains and 
Murphy’s Poultry Supple- 
ment at low cost. Put them 
out under a nationally known 
trade name at a real profit 
for yourself. 


Corn Oil Meal 


of There is money to be made 
xceptionally high in fat. 
Outstanding in water absorption. = — high | quality feeds 
Used in leading poultry fatteners, at Ow prices in your com- 
laying mashes, pig meals and munity. You can cash in 


dairy feeds. on this by doing your own 


mixing and thereby cutting 

CORN GLUTEN FEED costs and overhead. Write 
at the carload price. today. 

May we send sample and quote price? e 

STALEY Saves CorPoration | | Murphy Products Co. 

DECATUR [Feed Division } ILLINOIS Burlington, Wis. 
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be a strong demand for high protein 
feeds this year. He recommended the 
feeding of a grain ration ranging from 
18 to 22 per cent in protein and said 
he found in his own experience that it 
was most profitable to use about one 
pound of feed for every six pounds of 
milk that the cow produces. Mr. Greene 
at the present time maintains a herd 
of 500 cows and has been a dairy 
farmer for the past 19 years. He in- 
sisted that there was nothing as im- 
portant as keeping track of what a cow 
is producing and feeding her accord- 
ingly. 

Fundamentals of writing a successful 
sales letter, arranging a window display 
and planning and writing newspaper ad- 
vertising were explained by G. A. Hol- 
land, Fort Wayne, Ind., advertising 
manager, Allied Mills, Inc., Chicago. 
Mr. Holland’s talk proved to be a suc- 
cessful feature of the convention and 
excerpts are published elsewhere in this 
issue of The Feed Bag. 

The convention came to a pleasant 
close with a visit to the Blatz brewery, 
Milwaukee, where the dealers were 
guests of A. L. Klein, secretary of the 
company, and John Russert, world- 
famous brewmaster. A buffet luncheon 
was served and the new Blatz ale, over 
which many feed men bid each other 
“auf wiedersehn” was on tap. 


Convention Notes 


Paul Sather, King Midas Mill Co., 
Minneapolis, was kept busy on June 
25 during the convention acknowledg- 
ing congratulations on his birthday. 


Ralph M. Field, executive vice presi- 
dent, American Feed Manufacturers as- 
sociation, Chicago, was present at the 
convention to extend well-wishings from 
the members of his organization. 

* ® 


M. F. Brobst, Health Products Corp., 
Newark, N. J., made a big hit with the 
dealers when he put on his act imitating 
Charlie Chaplin. In fact, it was so 
well received that he was compelled to 
give several encores. 


E. P. MacNicol, Memphis, Tenn., sec- 
retary, Southern Mixed Feed Manufac- 
turers association, and better known as 
“Jerry”, lent a bit of atmosphere of the 
South to the convention by his pres- 
ence. 

* 


Paul Gebert, Lincoln Mill, Merrill, 
Wis., who always a_ familiar 
figure at the convention, was unable to 
attend this year because of his father’s 
illness. He visited Milwaukee several 
days later, however, and reported his 
dad to be much improved. 


Robert Gramling, Gramling Milling 
Co., Dousman, Wis., who is usually ac- 
companied by his brother, Henry, had 
to play lone wolf this year. Henry was 
too busy to get away, having recently 
been appointed acting postmaster of the 
town. 


Walter Uebele, Burlington Feed Co., 
Burlington, Wis., a former president of 
the Central Retail Feed association, was 
among the missing although in Milwau- 
kee. He was at the Sacred Heart sani- 
tarium in the city where he has been 
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undergoing treatments for his health. 
The company was represented by his 
son, Ralph, and wife who reported an 
enjoyable time. 
J. L. Kleckner, Kleckner Elevator Co., 
Neillsville, Wis., who remained away 
from the convention for the past few 
years, was back again this time and 
although compelled to walk with the 
aid of a cane, looked hale and hearty. 


Boulay Brothers, Fond du Lac, Wis., 
were represented at the convention by 
six members of the family. Mrs. David 
Boulay was the winner of a half barrel 
of flour at the annual banquet. 


William Herpst, Elmwood Lumber & 
Grain Co., Elmwood, Wis., who oper- 
ates one of the most up-to-date feed 
stores in the country, was present with 
his daughter, Marion, who is his as- 
sistant in the office. Mr. Herpst was 
elected a director of the association. 

Ok 


A. V. Jay, National Oil Products Co., 
Chicago, was as usual on the job for 
Nopco. “Vic” as he is better known, 
is the proud father of a baby girl born 
some time ago and was busy answering 
questions about the little lady and the 
career he has mapped out for her. 

* 


A. J. Hayman, Edgewood Hatchery & 
Feed Store, Dresser Jct., Wis., was one 
of the newcomers at the convention and 
became a member of the Central Retail 
Feed association while attending. Mr. 
Hayman has a four-legged chicken on 
display at his store which is arousing 
considerable curiosity among his cus- 
tomers and, of course, bringing them 
to the plant for additional orders. 


W. A. HOTTENSON, W. M. Bell 
Co., Milwaukee, spent last week pinch 
hitting for Joe Schaber, manager of the 
Cedar Rapids office for the company, 
who was on a vacation. 


MOVE CLO-TRATE OFFICE 

Health Products Corp., Newark, N. J., 
has moved its offices at Chicago from 
323 W. Polk street to 1098 Merchan- 
dise Mart building. The new location 
will be headquarters for the offices and 
warehouse of both the pharmaceutical 
and special markets division which dis- 
tributes Clo-trate, concentrated cod 
liver oil. M. F. Brobst of the special 
markets division, and J. Charles O’Brien 
of the pharmaceutical department will 
be located in the new place. 


WISCONSIN 

Hetzel Milling Co., Delavan, which 
was leased to Ernest Klug for some 
time, is again being operated by the 
original owner, Jacob Hetzel. 

Denmark Equity Coop. Elevator Co., 
Denmark, has increased its capital stock 
from $15,000 to $30,000. 

W. A. Gingras has purchased the 
Bloomer mill, Bloomer, and is operating 
it under the name, Bloomer Farm Pro- 
ducts Co. 

Brillion Mill & Elevator Co., Brillion, 
is remodeling and overhauling its entire 
plant. 

H. B. Hill has succeeded J. T. Wright 
as manager of the Durand Cooperative 
Exchange. 

Stefaniak grist mill) Hofa Park, was 
recently destroyed by fire with loss es- 
timated at $1,200. 


DALY 3030, Milwaukee, is the telephone 
number of the Paetow Co. Phone, wire 
or write for our quotations on Feed, Grain 
and Screenings. 


THE PAETOW Co. 


MILWAUKEE, WISCONSIN 
CLARENCE MOLL, Manager, Feed Depariment 


All poultry rations should include liberal quantities of 
DAIRYLEA DRIED SKIM MILK. Also good in all 


rations for calves, poultry and swine. Carried by 
principal feed merchants throughout eastern territory. 


Manufactured and Distributed By 


Dairymen’s League Co-Operative Association, Inc. 
11 West 42nd Street = New York, N. Y. 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 

‘ A trial will prove its merits. 
Let us include MINNESOTA GIRL 
FLOUR in your next car of . 
\ © Queen Wheat Feed 
Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Guaranteed 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


FEED BUSINESS FOR SALE 


Feed Store and Feed Mill run by electricity for 
sale. Selling on account of health. Write 
RANSOM LEWIS, Box 606, Chelsea, Mich. 


POSITION WANTED 


Position wanted by acting manager of a farmer 
cooperative elevator. Prefer managerial position 
of retail feeds or wholesale branch. Young, 
married, five years experience as manager; can 
give employers reference and good reason for 
leaving present position. Write KL-71, c/o 
THE FEED BAG, 210 East Michigan street, 
Milwaukee, Wis. 


NORTHERN WAREHOUSE CO., 
which operates stores at Ironwood, 
Mich., and Hurley, Wis., has opened a 
new branch at Wakefield, Mich. 


FRED DUFFY has purchased the in- 
terest of his late partner, Ervin Boni- 
field, in the Napoleon Feed Co., Napo- 
leon, Ohio. 


NEWMAN BROTHERS mill, 
Rochester, N. Y., which was recently 
destroyed by fire, will be rebuilt. 


CHARLES STERNER has opened a 
feed store at Watervliet, Mich. 


Deutsch & Sickert Co. 
Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
ILMEAL, ETC. 

602 Corn Exchange Bidg. 
MINNEAPOLIS, MINN. 
“Stand by Stan” 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF: 


Mother’s Best Fliour 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 
Milwaukee Wisconsin 


DEPENDABLE 


GRAIN - COMPANY 
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SOUR MASH SAM 

Floyd Oles, manager, Pacific North- 
west Feed Association, Inc., Seattle, 
Wash., has just issued an interesting 
book which compiles a collection of 
“The Letters of Sour Mash Sam,” the 
philosopher feed dealer of Tahuya. Mr. 
Oles, the author of these letters through 
the medium of his counterpart, cleverly 
comments on current and sub-current 
topics of the day and problems in the 
feed business—in fact anything which 
Sour Mash Sam wishes to get off his 
chest. Copies of this entertaining book 
may be obtained by writing direct to 
Mr. Oles, Exchange building, Seattle, 
Wash. The price is $1.00. 


HAROLD DUFF, who is associated 
with his father in the grain and feed 
business at Clay City, Ill., was married 
to Miss Aileen Conley, Lawrenceville, 
Ill., June 21. 


WIZARD MIXER, 


built sturdy but price attractive 
150, 500, 1000, 2000 capacities. 
Also real value in HAMMER- 
MILL. Write for full details. 
Agents wanted! 


MIDWEST STEEL PRODUCTS CO. 
KANSAS CITY, MO. 


WILBER FEED Co., Inc. 


JOBBERS MILLFEEDS 
JAMESTOWN, NEW YORK 


DEALER 
SERVIC 


e e 
16% Dairy Feed 
Superior Flax Screenings 
Mineral Mixtures 


Balanced Concentrates 
for Batch Mixers 


Write for Samples and Delivered 
rices 


Fruen Milling Company 
MINNEAPOLIS, MINN. 


EXCELSIOR MILLING 
COMPANY 


MINNEAPOLIS MINNESOTA 


Specialty Millfeeds 
CAMEL 
ZEBRA 
JUMBO 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS | 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Hold Your Horses 
BUT 
SEND YOUR TRUCKS 


To our warehouses for ton lots of 


Armours Meat Scraps 
Dried Buttermilk 
Charcoal » Grit 

Mill Feeds » Grain 


3328 West Cameron Ave. © 1637 South 83rd 
North Milwaukee . West Allis 


FEED SUPPLIES, INC. 
MILWAUKEE, WIS. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 


Write for our prices in straight 
and mixed cars with bran, midd- 
lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


usiness 
expands with 


Printed messages 
They are profitable 


R “pros. ORTSCH 
BROS. & Co. 
EstasiisHep 1894 
PRINTERS 


LITHOGRAPHERS 
BINDERS 


522 N. MILWAUKEE STREET 


MILWAUK 
WISCONSIN 
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Southern Manufacturers 
To Join Feed Men 


Memphis, Tenn. will be host to two 
conventions October 15, 16 and 17 when 
the Grain & Feed Dealers National asso- 
ciation and the Southern Mixed Feed 
Manufacturers association hold their an- 
nual meetings in the city. 

Both organizations are planning to ac- 


commodate large crowds. Charles 
Quinn, secretary of the grain and feed 
dealers, and E. P. MacNicol, secretary 
of the southern manufacturers, are bus- 
ily engaged in making arrangements for 
an interesting and instructive program 

Headquarters for the conventions will 
be at the Peabody hotel and members 
of the industry from ali parts of the 
country are invited to attend. 


Personal Service .. 


BARLEY A SPECIALTY 


ROY [. CAMPBELL 


COMMISSION MERCHANT 


MILWAUKEE 


Morin's 


Concentrates. 


WE ARE JOBBERS 


of a Full Line of Feed Supplies 


including Nopco Cod Liver Oil, Pilot and 
Reef Oyster Shell, Swift’s Meat Products, 
Dehydrated Alfalfa Leaf Meal, 
Marblehead Grit and Calcium Carbonate, etc. 


WE ARE MANUFACTURERS 


of a complete line of ‘‘Sterling’’ Mixed Feeds 
for Poultry, Hogs and Dairy Cows—also 


Let us quote on your needs. © 


NORTHRUP, KING & CO., Minneapolis 


= Pecos Valley Alfalfa Mill 
Hagerman,N.M. 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 
St. Louis, Mo. 


more of its Healthful 


— 


HOME OF WCCO STUDIOS 


NICOLLET 
HOTEL: 


the Gateway 
MI NN E AP L 


When i in MINNEAPOLIS 
why not gratify that long felt 
want of an atmosphere of 
«friendliness, comfort and re- 
laxation by Staying at the 
NEW NICOLLET. 


Six hundred rooms complete 
in every detail at exception- 
ally rates. 
ful beds. 


Moderately priced Restau- 
e tant and Coffee Shop. 


Three blo om 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS VIEW 


Vol. 2, No. 7. 


July, 1934 


Milwaukee, Wis. 


Accept Our Compliments 


How to Get 
Most Out Of 
This World 


Let us learn to be 
content with what we 
have. Let us get rid 
of our false estimates, 
set up all the higher 
ideals—a quiet home; 
vines of our own plant- 
ing; a few books full of 
the inspiration of a 
genius; a few friends 
worthy of being loved 
and able to love us in 
return; a hundred in- 
nocent pleasures that 
bring no pain or re- 
morse; a devotion to 
the right that will 
never swerve; a simple 
religion empty of all 
bigotry, full of trust, 
hope and love—and 
to such the world will 
give up all the empty 
joy it has. 


SIMPLE 


“How do you afford 
such long vacations?” 

“Easily. One month 
on the sands and 
eleven months on the 
rocks.” 


| SMILE | 


TIME LIMIT 

Mary: “Are you 
fond of indoor sports?” 

Jane: “If they go 
home at a reasonable 
hour.” 


Then there was 
the Scotch boxer 
who couldn’t afford 
a sparring partner 
so he got married. 


SIMPLY 

DROPPED 
Anna: “Why did 
you quit your job?” 
Eleanor: ‘‘ The boss 
was so bowlegged I 
fell through his lap.”’ 


The reason some 
of the new bathing 
suits look so white 
is because the girls 
carry them in their 
compact with the 
powder. 


CORRECT 


Teacher: ‘‘Who was 
Eve?” 
Scholar: ‘The first 


chicken that ever ru- 
ined a man’s garden.” 


Central Feed 
Dealers Meet 
Big Success 


You are to be con- 
gratulated, Central 
Feed Dealers, for your 
splendid convention 
which you held in 
Milwaukee, June 25 
and 26. 

Never before have 
we seen such an un- 
selfish group of men 
and a more sincere 
spirit of cooperation. 
You did not hesitate 
to help your competi- 
tor solve his problems 
and gave without com- 
plaint of your time 
and effort to improve 
the welfare of the en- 
tire industry. 

Your program and 
your speakers were 
splendid, and it is 
hoped that you wil! 
remember and apply 
in your own business 
many of the things 
which you learned. 

The Riebs Co. con- 
gratulates you on your 
excellent convention 
and hopes that you 
will come back to Mil- 
waukee again next 
year. 


Published Monthly by The Riebs Co., Milwaukee 


You Can Get 


More Business 


Customer confidence is an invaluable aid 
to you in your business. That confidence 
arises from your ability to be ‘the’ 
feeding authority in your community. 


Feeds and Feeding 


By Henry & Morrison 


will keep you posted and provide a handy, 
authentic reference on all that’s known in 
the science of feeding. The cost of this 
book is only .... 


$4.50 for Book Alone 


$5.50 with Year’s Subscription 
to The Feed Bag. 


Place Your Order Now 


Che feed Bag 


210 E. Michigan St. ane 


Milwaukee, Wis. 


Cod Liver Oil 


Our new proposition 
for 1934-1935 is out— 


Come and get it. 


Arctic Pure Cod Liver Oil 
andClo-trate Concentrated 
Cod Liver Oil are the best 


the world produces. 


Yet they cost no more than 
ordinary concentrated or 
straight cod liver oil. 


Let us quote you. 


LABUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


the most improved grain cleaner 


EUREKA Standardized Separator 


with Eureka Buhler Drive, ball bearings and Eureka 
automatic brush sieve cleaners. The intensive 
smooth sifting action of the Buhler Drive makes 
possible closest screen separations and increased. 
capacity. 

Write for full description in Catalog No. 125 


S. HOWES INC. 
SILVER CREEK, N. Y. 
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lel. Your interests are our in- 
terests. As you progress, we pro- 
gress. So it is natural, therefore, 
that we should want to lend a 
hand in turning the feed in- 
dustry’s wheel. 


OF A SERIES 


This advertisement is one of a 
series published in the mutual 
interest of the feeder, the feed 

dealer and the feed manufac- 
turer by Health Products 
Corporation 


From time to time there will 
appear in various trade publica- 
tions, Over our signature, certain 
advertisements directed to stimu- 
lating dealer interest in, and de- 
mand for, BRANDED COM- 
MERCIAL FEEDS as an avenue 
for better and more profitable 
business for both himself and his 
customer. This copy will bear 
the indentifying circle displayed 
herewith, and with which we 
hope you will become more 
familiar in the near future. We 
hope, too, the series will meet 


A “New Deal” in the feed 
industry is in the making. 


Evidence of this fact was 
shown at your convention in 
French Lick last month, when 
preliminary steps were taken to- 
ward organization, under provi- 
sions and requirements of your 


industry code. 


Your welfare as feed manu- 
facturers, and ours as manufactur- 
ers of an outstanding and _ es- 
sential feed ingredient, are paral- 


with your approval, and we cordi- 
ally invite your comment. It is 
CLO-TRATE’S pleasure to make 
this contribution to better feed 
business. 


TEALTH PRODUCTS (ORPORATION 


Manufacturers of 
CLO-TRATE —The Concentrated Cod Liver Oil 
Chicago e Newark, N.J. e San Francisco 


whether CLO-TRATED or not 


BRANDED FEEDS ARE MORE DEPENDABLE 
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You will never 
make a mistake by 
recommending or sell- 
ing a superior article... 
Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 


MIDAS MILL 


MINNEAPOLIS, MINNESOTA 


THE COLDEN TOUCH 
| 
EST PCED 
AL ERTS 


